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Workshop headlines
EVERY WOMAN DIGITAL = SMART GROWTH!

Purpose and context of the workshop

The purpose of the Women for Smart Growth workshop was to define a new strategy for increased
integration of women into the science and technology workforcevihoh the Digital Agenda.

DG INFSO has established a wedlcognised leadership in promoting gender equality in the ICT

domain through such initiatives as Code of Best Practices, ECWT, and the Budapest Declaration. The
Workshop produced a Roadmaptthailds on this experience, which is composed of six priority area:

1) invest in womenbs human capital; 2) enforce b
promote a gender sensitive Digital Agenda; 4) adopt gender mainstreaming best pndqpigkliaise

women role models in the sector; 5) invest early in young people, and girls in particular; 6) monitor

/report on progress in implementing Gender Equality measures.

Thetarget actors in the implementation of the Roadmap are: policy makersaatcEdl Member State

level; participants and stakeholders in the Digital Agenda; and all other organisations and individuals,

»  monitor/report on progress in implementing Gender Equality measures who_s_e functions and int_erests overla_p those of the
S ; o . Digital Agenda (e.g. higher education

< invest early in young people, and girls in particular ) Ly . _

S . . . institutions, trade organisations and N§O

553 adopt gender mainstreaming best practice and role models The twelvepresentations at the Workshop,

> promote gender sensitive Digital Agenda strongly highlighted the fact that the

é enforce better management based on diversity indicators Women/gender issue has muItipIe

L . .

S promote human capital and invest in women Digital horizontal aspects, which cross over

s g Future and influence all seven pillars of the

§ = 2 < é Digital Agenda. They do this at three

< = =) 3 % (7] _ levels: 1)participati on, i.e. how and the

S @ = @ (] © .

5 © 2/ @« SN s o 98 extent to which women are part of the ICT
s £ E_-S 2 *g 5 5 w2 and related labour markets; @)ltures, i.e.

e B o5 § N T2 = e% how the prevailing gender attitudes influence

S = = = N = = . . .

= o vy = =

g 2 |3 £ g JE | | GS decisions affecting assess

intellect and work; and 3R&D&l , i.e. the way

women and geder are recognised as a resource and a driver of innovative ideas, entrepreneurial

growth, and new markets. The interdependence between these thsed efazence is well

demonstrated through the examplievaice recognition technology. When voi@cognitionproducts

were introduced to the market they could not be used successfuligrbgnbecauséhe voice

recognition algorithm was based on male vaipeisnarily becauséabs had mainly men in them,

however womends voicmes are significantly differe

The benefits of increasing the integration of women in ICTdmtite Digital Agenda are well

suppated through economic argument3wo menés i ncr e as eldboyprmarketshad pat i o
been one of the kegource of sustained economic gromthé w 0 me n;@)mioraes Wwoyldwide

control more thai20 trillion dollars of consumer spendirs2% of university graduatese women,

and among PhDs, 45%iowever,the proportionsn engineering anth computingare much lower

and need correcting. Itvgorth considering this task through the example of Medicine, whengen

weretotally absenbnce now they are often in the majoritjt was not women who changed but the
institutionsé attitudes to them. or.This same chan

The core theme of thigital Agenda Assemblygvery European Digitakenables a variety of
interpretative perspecti wenmenagelhlde 6c qrre paorsgeumebryt o
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Workshop are that Eur opeo6s womaneapitalaadcongpstitvat gr eat
advantage and that they should be seen not as a
and market$ i.e. a competitive advantage. With only 8% of patent applications coming from women,
theEUd s p at e asearch lgensing ttade is missing an important opportunity for growth. With

its rich cultural diversity, Europe has considerable potential to use the investment in educating women

to developskilledtechnology entrepreneussho can use their experienard relationships to operate

in crosscultural, crossorder innovation environmenitsdentifyingnew ideas ancharket

opportunitiesand creating new collaborative, international networks. Recent research has shown that

the collective intelligence of &&ns where women are present not as a minority, is higher than the

intelligence of each individual inthetea®n t hi s basi s al one, the propo
calls for greater integration of women in ICTs and within the Digital Agenda, willaibtuesult in

the greater effectiveness and efficiency of the 100 DA Actions.

Related DAE action(s)

The main DAE action associated with the Workspdpr to the event wa&ction 60: Increase

participation of women in the ICT workforce. The implement#tn of this action by the

Commission includes the following Eldvel actions

1) In 2011 - Encourage IT companies to organise internship programmes specifically tailored to young
women and continue with the Shadowing Day exercise aimed at showing yaynhg lpew an IT job

looks like (ttp://ec.europa.eul/itgi)s

2)In 2012- Launch a Web 2.0 platform for girls containing teaching packages, specifically tailored

and based on tools such as blogs, wikis, fordaabnetworks, tags, podcasts, videocasts 8jc.

Launch a longitudinal study on the impact of the Shadowing exed)iSmllect relevant statistics on

women in ICT 5) Launch programmes for dime retraining of women returners

Significantly, thewWorkstopi dent i fi ed ot her issues and opportun
agendad relevant to a variety of actions crossin
the figure below, théorizontal aspects of the integration of womerhimitCTs andhe Digital

Agendago beyond Action 60.

ts:agpqtar:advg"ciﬂs For examplerecognising the importance of female
e vigital enda . .
e entrepreneurship magéction 52 relevant also
bl : fémeasures for O6open
ay(jffaf_wffynnd poiﬁcyrelﬂevame Societallaspirations/attitud ( ; y
Rt | nigggroups 7oA SRIEIONSATIEE  acoess to EU research funds in

>Research priorities
>Knowledge-base
>Education/training skills base
>Human resources/capital

>Existing and new markets | C Toé)Recognising that Europe has a
>Consumer base/demand h

>User base/technology adoption IargepOOI of hlghly educatediomen
>Mission problems (eg.transport)  Who understandiversecultures and
FGandchalengesies Fealth — speak théanguages makesction 54

Age, Energy) .
r el e W\ark with $takeholders to

economic and

productivity and
socletal value

innovation'ideas

ofinnovation )
>R&D labour market develop a new generation of wbhased
s b D applications and services, including for multilingual
>Commercial innovation systems and . .
content structures and services, bgupporting standards and open

>Other knowledge transfer systems - g atforms through Etfunded programmes.) .

>Networks/alliances/partnerships

Recognisinghat assessment methods are frequently gender biased and disadvantagenas@men

than menmakesAction 58relevant( i é devel op tool s to i éetennesoff y and
ICT practitioners and useys Recognising geret bias in health research, whgriously

disadvantages women mak&stion 77r e | e FaestertEUWide standards, interoperability testing

and certification of eHealth systeénthrough stakeholdedialogued ) Actions to promote Internet

content and addressing issues of Trust and Security can also be shown to be sensitive to gender issues.
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The limit imposed on the length of the report makes it impossible to glitherelevant DAE

actions hee but persuasive arguments for increased integration of women and of gender issues in the
Digital Agenda could be easily produced for exampleiiions 1, 2, 3, 4,6, 23, 32, 36, 40, 4338,

50 & 53.

Results from previous online exchanges and activise

The starting point for defining the Roadmap were the eight priority aoeagrising the Budapest
Declaration. The leadership role of DG INFS@ creating innovative initiatives to promote gender

equality in ICT was recognised ahifjhlighted in a numbeof WorkshoppresentationsThe

conclusions of the Workshop match the issues and recommendations foundgrittéimeresponses to

the public consultation exercisatheDG Resear ch and | n.nSomeaxtamges 6 s Gr e
are included here.

Net!works. European Technology Platformfi Wo men shoul d be encour ageé
interested to study scientific disciplines. Given that the ICT sector is facing a serious and

increasing shortage of skilled staff and students in the areas of mathematics tinforma

technology, the sciences and technologies, the ICT sector will increasingly need to entice

women to study these topics and fill the oper

Federal Association for Information Technology, Telecommunications and New Media
(BITKOM)fiet he 1 CT sector is facing a serious ani
studentsinthe areasof mathat i cs, i nf or nieEetidTeeatorvib c hnol ogy é
increasingly need to entice women to study these topics and fill the open posts ingkg.indu

Act i vi t i e sinthehsohodlsdo claamnga thet pérception of the ICT to that of an

attractive sear for women to make careers in.

ODigital Europe: A é Car eer advisors in schools and uniyv
influence on the choicef careers girl students take. Both need to receive better information

about STEM opportunities. A number of science fairs and lab-dags already exist across

Europe, but the Commission could consider supporting such events targeted at women. The
Europen Commission should continue raise awareness around the issue among ministries of
education in the Member States. Female role models play an important part in raising the

profile of STEM among women. Knowledge societies, such as the Association of Gamput
Machinery (ACM) or the Institute of Electrical and Electronics Engineers (IEEE), do have

female members who could be supported to outreaching to female at school and university
éincreasing the participation astidntficandi bi | ity
engineering management would demonstrate to girls that it is possible for women to achieve
success through careers in science and engineering with the result that more girls would

choose to study STEM subjects.

Microsoft: Programmes to ige awareness of career opportunities in science, technology,
engineering and mathematics (STEM) are key to attract women into science. Such
programmes should target children, students, career advisors, parents and policy makers
éFemal e r ol e inportdng parsin naising the pofile of STEM among women.
Knowledge societies, such as the Association of Computing Machinery (ACM) or the Institute
of Electrical and Electronics Engineers (IEEE), do have female members who could be
supported in reachingut to females within both schools and universities. Code of best
practice for women in resear¢hlrogether with AlcateLucent, IMEC, Motorola and Orange,
and the European Centre for Women and Technology (ECMIE)psoft signed a Code of
Best Practicedor women and ICT. Such a Code of Best Practice is only a beginning and
the EU could consider doing a similar one for research.
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Status of progress and challenges reported in the workshop

In proposing the new strategy fanincreased and wide reachimyegraton of women into ICTs and

the Digital Agenda, the Workshdquilt on theextensive experience of the participants in the area of
women and gender issues in ICTs and STEM,; past and current policy initiatives; and the substantial
body of research edénce concerning gender mainstreaming in STEM.

In addition to identifying the six priority areas, speakers have proposed a range of possible actions to
implement change.
Among the keaction areasliscussed were:
1. Effective communication of the Digil Agenda goals to the
young- Iris de Groot how aninnovative projecat her
University, helped her and her <co
Agenda. They were surprised why there was so little information
availableto them.
2. More effective engagement of schools and teadh@igueda
Gras-Velazquezdescriled how working with teachers could
help influence attitudesf girls to technology careers.
3. Flexible academic structures and pathways for new genddéonsland scientific careerdMiriam
Diocaretz described the prevailing issues and propas@dultidisciplinary Digital Agenda
Programme for Top Students in Higher Educabion
4. How canwe move fromgender devaluatioandgender fatigue¢o gender energgnd get more
womento ride uptheglass escalator Irene Kamperidou reflected on the inflexible careersttures
in universitiesand proposed that "getting gender back on the agenda" requiddierarative Mode}
redefining professional success and &pis ofexcellencefinding alternative paths to advancement
or tenure gstablising measuresand best practicest many leved;
5. Promoting female entrepreneurship in universiti€sacy French called for early support
measures to excite women in unisiéies to create such career routes;
6. Overcoming barriers to careers in industBlizabeth Pollitzer highlighted five problems facing
the sectoffemale gender stereotypes, gender bias in recruitment, balancing work and life,
underutilisation of femal talent)and the risk that S&T jobs will move out of Eurcged how
overcoming these problems will benefit Europe and the Digital Agenda;
7. Using media wisely to promote role models for girGheryl Miller highlighted the persistent
gender bias in thmediaand howitimact on girl sé career deci sions
actions on how to remove these bi@sCreate a pafturopean initiative (center/taskforce/working
group) to address issues related to Women in (Digital) Nédliaxploit existng platforms that
actively promote women role models in STEM directly to git)s Support projects promoting
positive women role models in STEM across all medaanes, TV, films, bookssomics, events-
e.g. the World Expo in Milan 2015
8. Integraing gender into R&D&I Martina Schraudner gave a number of cases demonstrating
benefits of gender sensitive innovation;
9. Using ICTs as opportunities for new collaboratidfirsti Kieruf gave example of how sharing
knowledge can pragte important soetal benefits. She proposed three specific measures: a
collaboration platform, creating drivers to move women into technology fields, sharing knowledge
with women globally, for example to open new business models and explain career paths;
10. Utilising networksto build leadership capacity efomeni Elena Bonfiglioli reported on Women
in Leadership initiative as an example of best practice in ensuring that women join ICT leaders in
much greater numbers;
11 Sustainable partnership for European level herarking, monitoring progress and impact metrics
- Oand commitment to monitoring progress and impact on gender isBuas~abry highlighted the
need for partnership and commitment to monitoring progress on gender issues.
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